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Preamble

Dear stakeholders

At a time when the global challenges of climate change, 
resource scarcity, and social inequality are becoming incre-
asingly urgent, sustainable action is not just an option – it 
is our responsibility. As a company committed to digital 
transformation, we see it as our duty to also take an active 
role in the area of sustainability.

SEEBURGER is dedicated to this responsibility. Sustaina-
bility is firmly anchored in our corporate strategy and is 
understood as a holistic approach that combines eco-
logical, social, and economic aspects. Our goal is to create 
value – for the company, its stakeholders, and future 
generations.

SEEBURGER’s progress in recent years is documented in 
this sustainability report. It highlights the measures that 
have already been implemented, the goals that are being 
pursued, and the areas where there is still room for im-
provement. The focus is on reducing CO2 emissions, using 
resources responsibly, promoting diversity and equal 
opportunities.

Transparency and credibility are central principles of 
reporting. Only through open communication can trust be 
built and a constructive dialogue with all stakeholders  
be maintained. The report is not only intended to inform, 
but also to encourage reflection and joint action.

Even though there is currently no legal reporting requi-
rement, SEEBURGER wants to actively contribute to trans-
parency. For this reason, this voluntary report documents 
our progress and commitment.

Sustainability is a continuous process that requires in- 
novative strength, a willingness to learn, and cooperation. 
SEEBURGER views this path as a shared responsibility, 
driven by the belief that economic success and social res-
ponsibility are inextricably linked.

The Management Board

From left to right:   
Dr. Martin Kuntz, Co-CTO   |   Michael Kleeberg, Co-CEO   |   Matthias Feßenbecker, Co-CTO   |   Axel Haas, Co-CEO 3



SEEBURGER – Connect. Automate. Innovate.

SEEBURGER is represented on the European, North American, and Asian continents. 

North America Europe Asia-Pacific
Atlanta
Phoenix

Berlin
Bretten
Trier
Koethen
Hamburg
Karlsruhe

Brussels
Amsterdam 
Vienna
Stockholm
Gothenburg

London
Milano
Madrid 
Zurich 
Paris

Sofia
Plovdiv

Hong Kong
Singapore
Shanghai 

Beijing
Guangzhou
Chennai
Tokyo

SEEBURGER is a global provider of integration software and services. The company helps organizations reduce complexity, 
accelerate automation, and implement digital transformation at scale.

Founded in Germany in 1986 and still family-owned today, 
SEEBURGER serves more than 14,000 customers worldwide 
in industries such as automotive, manufacturing, retail, 
finance, logistics, and energy. 

Approximately 1,200 employees worldwide ensure con-
tinuous innovation, reliable performance, and secure, 
compliant integration. 

SEEBURGER AG acts as the parent company to which all 
subsidiaries are subordinate. In Germany, SEEBURGER AG 
has offices in Berlin, Karlsruhe, Hamburg, Koethen, and 
Trier, in addition to its headquarters in Bretten. 

All corporate activities, such as the sustainability strategy 
and measures, are based at the AG‘s headquarters. 
SEEBURGER Deutschland GmbH & Co. KG is also based  
at the main location in Bretten. 

The German subsidiary bundles the sale of services and 
software in the field of process automation and electronic 
data exchange, including consulting for other companies. 
Legal and tax advice is provided by SEEBURGER AG. 

All foreign locations are divided into country-specific legal 
entities. 

Hamburg

Berlin

Koethen

Trier

Karlsruhe Bretten
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CO2

Our key figures

9.19 years 
average  

length of service

39.99 years 
average  

age  
647 

employees in Germany

approx. 75 %  
male (485)

approx. 25 % 
female (162)

Employee satisfaction 
worldwide

76 %

Our workforce in numbers Global experience and age structure

Global team feedback Overview of our carbon footprint
at the sites Bretten and Karlsruhe

Scope 1: 536,333.47 kg CO₂e
Scope 2: 147,448.79 kg CO₂e

Scope 1 & 2
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Dream Big Be Awesome

Have Confidence Embrace It Stronger Together

SEEBURGER – Embrace It.

The United Nations (UN) defines sustainability or more precisely sustainable development as “development that meets 
the needs of the present generation without compromising the ability of future generations to meet their own needs”. 
Sustainability is an integral part of our corporate culture and is defined in our values alongside innovation, appreciation, 
trust, and teamwork. In this way, we balance social and environmental needs with measures for our economic success.

Innovation is deeply 
rooted in our DNA.

We are open to new ideas, create room 
for change and strive for continuous 
improvement.

Appreciation goes a long way.

We meet other people with respect, 
openness, attention and friendliness.

Trust is our key to 
success.

Sustainability 
comes naturally.

Teamwork gets us 
further.

We count on the reliability, 
competency and good intentions  
of all of us. 

We align personal and ecological needs 
with actions for our long-term success.

We pull together and collaborate 
to achieve greatness.

1 United Nations, n.d., The Sustainable Development Goals, https://unis.unvienna.org/unis/de/topics/sustainable_development_goals.html, (last checked on June 17, 2025).
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With the development and formulation of our sustainability strategy for all SEEBURGER locations, we are actively 
committed to global environmental and climate protection, promoting the well-being of our employees and society, and 
striving for sustainable corporate development. Our strategy focuses on reducing our ecological footprint, sustainable 
recovery, social responsibility, transparent communication, and innovation for sustainability. We have formulated specific 
measures based on these priorities. Our actions are aligned with the 17 Sustainable Development Goals (SDGs), reflecting 
our commitment to sustainable development.

SEEBURGER’s sustainability strategy 

Reducing our ecological footprint 
To reduce our greenhouse gas emissions in Scope 1 and 
Scope 2, we are implementing modern technologies 
and smart controls at our site in Bretten. In addition to 
increasing the efficiency of our energy sources, we also 
purchase green electricity and district heating. At the same 
time, since the renovation and expansion of our building, 
we have been operating our electric car charging stations 
largely with solar energy from PV systems on the roof of our 
main location. In doing so, we are contributing to SDG 7 – 
Affordable and clean energy and SDG 13 – Climate action. 

At the same time, we aim to reduce greenhouse gas 
emissions from our mobility by offering subsidies for the 
Deutschlandticket, providing BikeLeasing options, and 
promoting our leasing program for electric vehicles.

Social responsibility
We firmly believe that we have a responsibility not only to 
the environment, but also to our employees and society 
as a whole. This commitment strengthens diversity and 
inclusion within our group of companies. Our continuously 
developed recruitment and training programs make an 
important contribution to this. At the same time, we are 
involved in a wide range of social projects. We are actively 
committed to decent work and sustainable economic 
growth in line with SDG 8.

Transparent communication
Achieving sustainable development requires continuous 
dialogue and the active engagement of all relevant 
stakeholders. We demonstrate this commitment through 
regular reporting on our sustainability goals and 
innovations, as well as through ongoing dialogue with 
our stakeholders In this way, we strive to establish and 
strengthen partnerships for the goals (SDG 17). 

Innovation for sustainability 
Innovation is part of SEEBURGER‘s DNA, so it goes without 
saying that we also promote research and development 
in the area of sustainability. In this way, we are doing our 
part to contribute to SDG 9 – Industry, Innovation, and 
Infrastructure.

Sustainable recovery
As an IT company, we are committed to ensuring that our 
hardware is either responsibly reused or properly recy-
cled after its use. That is why we promote the reuse and 
recycling of our products with the help of business part-
ners. In doing so, we contribute to sustainable consump-
tion and production (SDG 12) and help reduce greenhouse 
gas emissions that would otherwise result from the ex-
traction of new resources and the disposal of our hardware 
— supporting climate action (SDG 13). By partnering with 
AfB, we contribute to both environmental protection and 
social inclusion, thereby supporting Sustainable Develop-
ment Goal 8: Decent Work and Economic Growth.
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The data was collected to the best of our knowledge and consists primarily of primary data collected by us. In rare cases, 
extrapolated data was used, which is identified as such in the report. The report includes voluntary non-financial reporting. 
Therefore, the management report is advised for financial reporting. After careful review and evaluation, we have decided 
that the locations in Bretten (Germany) and Bulgaria are considered material to our sustainability strategy and reporting. 
These locations were selected based on their size and business activities, as they have a significant impact on our 
environmental and social initiatives as well as our economic objectives. Nevertheless, this year’s report will focus on 
our main location in Bretten, with references to Bulgaria where applicable. Table 1 describes the methodology used to 
determine our key figures. 

Methodological basis

Key figures Chapter Method

GHG emissions Environment – 
Climate Change

The determination of GHG emissions 
follows the methodology and principles 
of the GHG Protocol and was carried out 
by Enoplan Ingenieurgesellschaft für 
Energiedienstleistungen mbH.

CO2 equivalent Environment – Sustainable 
recovery

The determination of the CO2 emissions 
saved by our hardware waste is carried 
out by our partner AfB mildtätige und 
gemeinnützige Gesellschaft. A charitable 
and non-profit organization dedicated to 
creating jobs for people with disabilities.

Employee satisfaction Social – Recruitment  
and Retention Overview

The Gallup Engagement Score is based 
on a survey conducted in February 
2024 and was determined using 12 
questions from the Gallup Q12 Employee 
Engagement Survey.

Table 1: Summary of the methodology used to collect specific key figures for the 2024 reporting year.
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Climate Change
Climate change is one of the biggest challenges facing businesses worldwide. It affects not only the environment, but also 
economic and social aspects. Human activities such as burning fossil fuels and deforestation are increasing greenhouse 
gas emissions, leading to global warming. These changes have far-reaching consequences, including extreme weather 
events, rising sea levels, and changes in agricultural yields.

As a company, it is our responsibility to take active mea-
sures to adress climate change. That is why reducing green-
house gas emissions and energy consumption is a central 
component of our sustainability strategy at SEEBURGER.

We achieve this by implementing modern technologies, 
increasing our use of renewable energies, and continuously 
monitoring and improving our energy practices. Our mea-
sures are aimed not only at protecting the environment, but 
also at achieving long-term economic benefits and meeting 
our sustainability goals.

Our greenhouse gas emissions are determined in accor-
dance with the GHG Protocol. For the Bretten and Karlsruhe 
sites, they have been determined since 2022 by Enoplan 
Ingenieurgesellschaft für Energiedienstleistungen mbH. 
Due to the complexity of Scope 3, the operational system 
boundary currently only includes Scope 1 and 2. The goal 
is to expand the analysis to all three scopes in the coming 
years.

Scope 1 (direct emissions) includes combustion emissions 
from mobile equipment (diesel and gasoline) for both 
locations, while Scope 2 (indirect emissions) covers electri-
city for Bretten, electricity for Karlsruhe, and the vehicle 
fleet, as well as district heating and cooling (Table 2).

Environment

Scope Category according to the GHG Protocol Details Volume Unit 
Total  

emissions  
in kg CO₂e

Total emissions  
in kg CO₂e with a 

10% safety  
margin

Data 
quality

1

1.2 Combustion emissions in mobile units 
1.2 Combustion emissions in mobile units 

Diesel fleet 
Gasoline fleet

94,408.92 
84,551.22

liter 
liter

292,891.4  
243,442.07

322,180.54 
267,786.28

B 
B

Total Scope 1 emissions in kg CO₂e 536,333.47 589,966.82

2

2.1  Electricity  
2.1  Electricity  
2.1  Electricity 
2.3  Heat (district and local heating) 
2.4  Cooling (district and local cold supply)

Electricity – Bretten 
Electricity – Karlsruhe 
Fleet 
District heating 
District cooling

341,786 
13,805,83 

61,691 
635,450 
114,870

kWh 
kWh 
kWh 
kWh 
kWh

0 
5,425.69 

0 
127,090 

14,933.1

0 
5,968.26 

0 
139,799 

16,426.41

A 
B 
A 
A 
A

Total Scope 2 emissions in kg CO₂e 147,448.79 162,193.67

Total emissions for Scope 1 and Scope 2 in kg CO₂e 683,782.26 752,160.49

Table 2: GHG emissions for Scope 1 and Scope 2 at the Bretten and Karlsruhe sites. Adjusted to reflect the summary report by Enoplan.

A: Measured values (Primary data, qualitative secondary data, direct measurements, actual consumption, system values, or external measurements)
B: Calculated values (Secondary data, qualitative estimates, samples, conversions from average or reference values)
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In 2024, a total of 683,782.26 kg CO₂e (683.78 t CO₂e) was 
consumed at our sites in Karlsruhe and Bretten. Compared 
to the previous year, we were able to demonstrate an 
improvement of 137,382.52 kg CO₂e, which corresponds to 
a reduction of 2.29 % (total emissions in 2023 for Bretten 
and Karlsruhe are 821,164.78 kg CO₂e). This transition is 
based on our switch to green electricity for both our power 
supply and our vehicle fleet, including e-charging stations, 
at our Bretten site since 2024.

These total emissions consist of 78.44 % Scope 1 emissions, 
which corresponds to a total amount of 536,333.47 kg CO₂e. 
These are emissions generated by the operation of mobile 
combustion plants.

The remaining 21.56 % are attributable to Scope 2 emissions. 
Total Scope 2 emissions amount to 147,448.79 kg CO₂e 
(Figure 1).

Electricity consumption amounts to 417,282.83 kWh in 
Bretten and Karlsruhe and 282.000 kWh in Bulgaria in the 
year 2024. 

Figure 1: Distribution of greenhouse gas emissions determined by Enoplan in Scope 1 and 2. Figure taken from Enoplan.

■	 Scope 	1.2
■	 Scope 	2.1
■	 Scope 	2.3
■	 Scope 	2.4

683.78 t CO₂e

Scope 2.1 
0.79 %

Scope 1.2 
78.44 %

Scope 2.4 
2.18 %

Scope 2.3 
18.59 %
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Waste Management 
Sustainable use of resources does not end with energy and emissions – waste prevention and recycling are also an 
important part of our environmental responsibility. The aim is to reduce waste volumes, keep recyclable materials in the 
cycle, and make disposal processes as ecologically responsible as possible.

Apart from the disposal of our hardware, we do not collect 
detailed measurement data for our waste. However, we are 
constantly reviewing options for measuring our waste data. 
In general, a waste system for paper, plastic, organic, and 
residual waste is in place at our location in Bretten. On-site 
signage encourages employees to separate their waste.

For the fourth year in a row, we have donated our used 
hardware to AfB (Arbeit für Menschen mit Behinderung), 
Europe‘s largest non-profit IT company specializing in 
extending the life of IT and mobile devices. 

IT hardware that is no longer needed at our Brettens site is 
professionally refurbished, reused, or recycled by AfB. This 
allows us to extend the service life of our devices, reduce 
electronic waste, and make a social contribution at the 
same time, as AfB employs people with disabilities. 

Thanks to our used hardware, we have been able to make 
an important contribution and achieve impressive results 
together:

Between January 1, 2024, and March 6, 2025, a total of 575 
notebooks, 5 tablets, and 16 other hardware items were 
handed over to AfB. Of these, 556 notebooks and 5 tablets 
were reused after refurbishment, and 19 notebooks and 
16 other hardware items were recycled. A total of 596 IT 
and mobile devices and a total mass of 980 kg of material 
created one workplace for a person with disabilities. At the 
same time, greenhouse gas emissions were reduced by 
63,928 kg CO2e, saving 338,652 liters of water and 29,375 kg 
of raw materials. 

Through this partnership with AfB, SEEBURGER is cont-
ributing to the SDGs Good Health and Well-Being (SDG 
3), Quality Education (SDG 4), Clean Water and Sanitation 
(SDG 6), Decent Work and Economic Growth (SDG 8), 
Reduced Inequalities (SDG 10), Sustainable Consumption 
and Production (SDG 12), Climate Action (SDG 13), and 
Partnerships for the Goals (SDG 17).

Mobility 
The Scope 1 and Scope 2 analysis of greenhouse gas emissions shows that 67 % of emissions are generated by the vehicle 
fleet. SEEBURGER has taken measures to reduce greenhouse gas emissions in this area. SEEBURGER supports employees 
by offering them the option of leasing electric cars. 

With a fleet of 251 cars in 2024, 49 electric and 64 hybrid 
vehicles were leased. Hybrid vehicles include hybrid and 
plug-in hybrid cars. This accounts for approximately 45 % 
of company vehicles. In 2023, 46 fully electric and 56 hybrid 
vehicles were leased.

SEEBURGER also supports the private use of electric vehi-
cles by allowing employees to charge their personal electric 
cars at the company’s charging stations located at the 
Bretten site. These are powered largely by electricity from 
our own PV systems.

In addition, SEEBURGER subsidizes the Deutschlandticket 
for its employees throughout Germany and offers BikeLeas-
ing throughout Germany. The electric vehicle fleet is being 
continuously expanded in order to reduce emissions in the 
mobility sector. 

At the same time alternatives to motorized private trans-
port are being promoted – in particular cycling and the use 
of public transport such as buses and trains. Accompanying 
measures and targeted communication are intended to 
strengthen and establish environmentally conscious mobil-
ity behavior in the long term.

Residual 
Waste

Organic 
Waste

Plastic 
Waste

Paper 
Waste
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Water consumption
No further data is collected in detail apart from water consumption, but we aim to explore opportunities for further data 
collection in the future. 

A number of water-saving measures were implemented 
during the expansion and renovation of the campus 
Bretten: 

• �Rainwater management through green roofs
• �Water- and energy-saving dishwashers, faucets, and flush 

tanks   
• �Selection of climate-change-resistant perennials, shrubs, 

and trees that require little watering

Water consumption at the main site in Bretten is falling 
every year. Water consumption was 3,223 m³ in 2022 and 
2,214 m³ in 2023. This consumption was reduced once 
again in 2024 to 1,732 m³.

Water consumption for the sites in Bulgaria in 2024 is  
1,156 m³. The amount of wastewater in 2023 is 2,214 m³. 
In 2024, the amount of wastewater at the Bretten site was 
reduced to 1,732 m³.

Green Concept for the Bretten Site
During the expansion and renovation of the campus in Bretten, SEEBURGER unsealed areas and extensively greened 
approximately 2,000 m2 of roof space. Green roofs contribute to sustainability in various ways. In addition to rainwater 
management, which helps reduce water consumption, these include thermal insulation, air purification, and biodiversity. 
The outdoor planting consists of climate-change-resistant perennials, shrubs, and trees.

Corporate responsibility initiatives
Since 2010, we have been committed to the principles of the  
UN Global Compact in the areas of human rights, 
labor, the environment, and anti-corruption.

At the same time, SEEBURGER participated in Ecovadis rating for 2024.

12



Our employees – diversity, commitment, and global presence
As of December 31, 2024, our company employed a total of 1,196 people. This figure includes both full-time and part-
time employees as well as temporary and permanent contracts. We are proud to create a diverse and inclusive work 
environment where everyone has the opportunity to contribute their skills and develop their careers.

Our workforce is international: The majority of employees 
are based in Germany – a total of 647 people, including 449 
at SEEBURGER AG and 198 at SEEBURGER Deutschland 
GmbH & Co. KG. The next largest locations are Bulgaria 
(281), the USA (59), and India (45). This global presence not 
only brings together different perspectives, but also helps 
us to implement our sustainability goals worldwide. 

A closer look at the gender distribution shows:
At all German locations, SEEBURGER AG and SEEBURGER 
Deutschland GmbH & Co. KG combined, approximately  
75 % of employees are male, while approximately 25 % are 
female. 

At the two Bulgarian locations, the proportion of women 
is approximately 27 %. At the same time, 17.65 % of 
management positions in Bulgaria are held by women.

Even though the distribution is not yet balanced every-
where, we are actively committed to equal opportunities 
and gender diversity. Our goal is to create a working 
environment in which everyone feels respected and valued, 
regardless of gender, origin, or life situation.

Our employees are at the heart of our success. Their 
diversity, commitment, and perspectives make us strong –
today and in the future.

People: People and work

Recruitment and Retention Overview
In 2024, we hired 25 new employees in Bulgaria to support our growth and innovative strength. The turnover rate was 6 % 
(17 employees) in Bulgaria and 1.9 % in Germany, which is considered moderate compared to the industry average. 

We are continuously working to increase employee 
satisfaction and loyalty in order to further reduce turnover. 
Our average length of service is 9.19 years worldwide.

In February 2024, our employee survey revealed an overall 
satisfaction rating of 76 %. The Gallup Engagement Score 
is based on a survey conducted in February 2024 and 
was determined using 12 questions from the Gallup Q12 
Employee Engagement Survey.
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60 %

40 %

20 %

0 %
SEEBURGER AG SEEBURGER Deutschland 

GmbH & Co. KG
SEEBURGER EOOD

Bulgarien

16 %
22 %

62 %

Age distribution
The age structure of our workforce is diverse and reflects our commitment to an inclusive working environment. As of 
December 31, 2024, our employees worldwide are distributed as follows: approximately 22 % are under 30 years of age, 
approximately 62 % are between 30 and 50 years of age, and approximately 16 % are over 50 years of age. 

This age distribution allows us to benefit from the expe-
rience of older employees while promoting the innovative 
strength and dynamism of younger employees. 

We implement targeted measures to support all age groups,  
including continuing education programs and mentoring 
initiatives to strengthen knowledge transfer and coope-
ration between generations.

Age distribution across entities

Age groups
■	 Under 30 years
■	 30–50 years
■	 Over 50 years

Total 
worldwide
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Personnel development and training
The targeted transfer of knowledge is a key factor in ensuring the long-term performance and innovative strength of our 
company. Only when young talents benefit from the experience of established professionals can they further develop 
existing processes and provide forward-looking impulses. 

In 2024, we supported 34 trainees and dual students 
on their path to professional practice. We attach great 
importance to not only imparting sound specialist know-
ledge, but also giving them the opportunity to gain valuable 
experience in the fields of integration technology and 
commercial work.

Even beyond the training period, SEEBURGER attaches great  
importance to the continuous professional and personal 
development of its employees. We actively promote know-
ledge transfer and create the conditions for sustainable 
learning success. To help them reach their full potential, we  
offer customized training, practical workshops, and a wide 
 range of continuing education options – both professional 
and personal. This is complemented by targeted develop-
ment programs for managers. This way, we prepare our 
employees for new tasks and responsibilities, ensure the 
availability of qualified managers, and strengthen our inter-
nal talent pool. In 2024, our employees worldwide invested 
a total of 17,415.5 hours in their personal and professional 
development. This corresponds to approximately 14.5 hours 
per employee. Worldwide 216 leadership training courses 
were offered for managers, which were attended by 32 
women. This represents a share of approximately 14.8 %.

In addition, SEEBURGER supports employees who wish to  
obtain a further state-recognized qualification, such as a 
master‘s degree, with a special training loan. The required 
amount is paid out in advance and repaid through a monthly 
net salary supplement equal to the respective installment.

In addition, we provide all employees with free access to 
digital learning content via the LinkedIn Learning platform. 
This gives our employees access to over 16,000 online 
courses in seven languages at any time.

At the end of 2022, SEEBURGER launched a new company-
wide management program. The aim is to establish a 
common understanding of leadership that is consistently 
aligned with our corporate values. The programs are 
modular in design and combine several days of classroom 
training with supplementary online sessions to ensure 
long-term learning success.

The content is tailored to the different target groups within  
the management level. For example, the “Fit for Leadership” 
 training course is aimed at employees who are new to a 
management role, while “Leading as an Expert” is specifi-
cally designed for managers who also perform a specialist 
function. Four trainees are currently being supervised at 
the sites in Bulgaria.
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Occupational health and safety
As a software company with a high proportion of knowledge-based work, SEEBURGER attaches great importance to 
comprehensive health and safety management. Our goal is to create a working environment that promotes both physical 
and mental health and contributes to the long-term satisfaction and performance of our employees.

A central element is our continuous health management, 
which includes a wide range of measures – from preventive 
offers to targeted support programs. These include regular 
health days with lectures and activities in cooperation with  
health insurance companies, flu vaccinations, and stress 
prevention programs. Our employees also benefit from a 
balanced range of food in the canteen and receive discoun-
ted memberships to gyms.

To promote physical activity and team spirit, we organize 
sporting events such as participation in the B2Run in Karls-
ruhe, in which around 50 colleagues took part in 2024. Our 
colleagues were also actively involved in the City Cycling 
campaign: together, they covered over 6,200 kilometers 
by bike, which not only benefited their health but also the 
environment, saving around 1,029.4 kilograms of CO₂.

In addition, we offer personal safety measures, such as a 
self-defense workshop in cooperation with the Academy 
Karlsruhe. These provided practical strategies for avoiding 
danger in everyday life and strengthened the participants‘ 
safety awareness.

The effectiveness of our approach is reflected in a low 
sickness rate: in 2024, 4,968 sick days were recorded 
in Germany, corresponding to an absence rate of only 
3,3 %. The low staff turnover also underscores the high 
level of satisfaction and healthy working atmosphere 
at SEEBURGER. The average sickness rate for Baden-
Württemberg was 5 %.2  

2 BKK Dachverband (BKK umbrella organization), 2024, Average monthly sick leave and calculated annual averages by economic group, federal state, age group, occupational group, and main diagnostic 
group BKK-Monatsstatistik_Jahresuebersicht_2024.xlsx (last checked on June 17, 2025). 16

https://view.officeapps.live.com/op/view.aspx?src=https%3A%2F%2Fwww.bkk-dachverband.de%2Ffileadmin%2Fuser_upload%2FBKK-Monatsstatistik_Jahresuebersicht_2024.xlsx&wdOrigin=BROWSELINK


Our commitment to charity
As a responsible company, we see it as our duty not only to be economically successful, but also to make a positive 
contribution to society. That is why we regularly engage in charitable projects, both locally and internationally. Whether 
through fundraising campaigns, volunteer work by our employees, or support for social institutions, we promote initiatives 
that strengthen education, social participation, and sustainable development.

In September 2024, SEEBURGER teamed up with the German 
Red Cross in Bretten to organize a blood drive on the Bretten 
campus. In addition to the blood drive itself, SEEBURGER 
donated a total of € 2,060 to the Bretten branch of the 
German Red Cross to help expand the changing rooms.

In addition to educational leave in accordance with the Baden-
Württemberg Education Leave Act (BzG BW), SEEBURGER 
also grants leave for voluntary work by its employees. This 
leave is granted in accordance with the BzG BW and enables 
employees to take up to five days per calendar year for 
voluntary work.

SEEBURGER is also involved in the local community 
through several donations. For example, SEEBURGER 
donated € 1,000 each to Frauenhauskoordinierung e.V., 
Tafelladen Bretten, WiTAS – Wildtier-Anlaufstelle Karlsruhe 
e.V., Hochberghaus Bretten, and Kinder- und Jugendhospiz 
Regenbogenland. Another 10 projects were supported with 
donations of € 500 each. The 15 selected projects were 
chosen from a large number of 32 “heartfelt projects” – all 
of them suggestions from our employees, who are very 
passionate about their ideas.

Social initiatives also take place internally on a regular 
basis. For example, SEEBURGER has been actively 
participating in Movember for several years. Last year, we 
raised an impressive total of almost € 700. Our employees 
also enjoy sporting activities together in internal sports 
groups, such as cycling, soccer, and Body & Mind 
Community.

Our goal is to actively live our social responsibility and help 
where support is needed – in partnership, sustainably, and 
with heart.

The excerpts from this 2024 article demonstrates how non-
profit status strengthens partnerships between SEEBURGER 
and society: Draw for charity projects Promoting sport as 
part of our social commitment:

“In addition to sporting activities for our own employees, 
SEEBURGER is also actively involved in promoting regional 
and student sports. We therefore support sports clubs, 
thereby helping to strengthen social cohesion and promote 
healthy lifestyles.”

“In addition, we support other regional sports clubs such 
as TV Bretten, VfB Bretten, and TSV Knittlingen, which 
contribute to active leisure activities in the region with a 
wide range of sports programs.”

“Our commitment to sports is an expression of our conviction 
that social responsibility goes far beyond everyday business. 
Through targeted support for sports and exercise, we 
contribute to a healthy, fair, and community-oriented 
society.”
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Outlook
With the new EU-Omnibus Regulation, which was adopted in April 2025, SEEBURGER is subject to the reporting requirements 
of the Corporate Sustainability Reporting Directive (CSRD) for the fiscal years 2027 and beyond. This further motivates us to 
continue developing our reporting. 

This report will be based on a double materiality analysis, which we are currently conducting. This analysis is crucial for 
identifying and evaluating the relevant sustainability aspects for our company. The aim of the double materiality analysis is to 
expand our data base and further develop our sustainability strategy. At the same time, we aim to extend our consideration of 
greenhouse gas emissions to all three scopes. 

We are also looking at ways to improve Scope 1 and 2 emissions, such as continuing and promoting an electric vehicle 
fleet and other CO2-lower transportation options. We also aim to continue and develop our diversity and inclusion 
programs. The goal is to be able to take increasingly targeted measures to effectively achieve our sustainability goals and 
communicate our progress transparently.

Kickoff with TV Bretten!
2nd place at the CyberCup!

Largest charity team  at B2Run!25th anniversary in Bulgaria

BÄÄND SEEBURGER
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Disclaimer
This publication contains general information only. SEEBURGER does not provide any professional service with this publication, in particular no legal or tax consulting service. This publication is not suitable  
for making business decisions or taking actions. For these purposes, you should seek advice from a qualified advisor (e.g. lawyer and/or tax consultant) with regard to your individual case. No statements,  
warranties or representations (express or implied) are made as to the accuracy or completeness of the information in this publication, and SEEBURGER shall not be liable or responsible for any loss or  
damage of any kind incurred directly or indirectly in connection with any information contained in the presentation. ©
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